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Picking the Killer Idea For Your Business Book

The number one question my coaching clients ask me is: 'lI've got seven topics that | could write a book about. Each one is brilliant and
would make the world a better place. I'm finding it hard to narrow down my options. How do | decide which is the killer idea?'

Get all your ideas down.
Use a list, a mind map, or post-it notes.
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Take each idea in turn and ask yourself:

Does it fill me with passion?
You'll be spending a lot of time writing about your idea, so you need to love it.
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Is it supportive of my business?

If your book is for your business, then it needs to help it to grow. It could be via the Time to
extra speaking engagements that you'll get, the new clients that you'll attract, the list reconsider
building opportunities that it gives you, or simply the raised profile that you will achieve. your idea!

@ Don't worry,

Is it aimed at a similar audience to my existing business? just try again
You'll want to be able to market and sell your book successfully when it's written, so with another one.
being able to use your current mailing list, social media profiles and other Or adjust the angle
marketing platforms will make this a lot easier than starting with a whole new market. or focus.
@' And don't waste
the idea —
Do | know my stuff? turn it into
A successful book will be written from a place of knowledge and expertise. an online training
@ product, a video,
a blog sequence or
Could | combine one or more of my ideas into a single book? something else.

For instance, if you've got two ideas — one about a nutrition guide and another about how to cook All ideas
healthy meals — they could be combined into an 'all you need to know to eat healthily' book. have value!
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Now do a reality check.
Test if your idea is what your audience wants. Research your clients, your email list, use social

media, and check what else is selling in this field. Does there seem to be a demand for it?

Your idea rocks!

You're ready to write your book.
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If you need hands-on help with ghostwriting or coaching for your book, please get in touch

@ www.marketingtwentyone.co.uk

&4 ginny@marketingtwentyone.co.uk

% @_GinnyCarter

M uk.linkedin.com/in/ginnycarter

E1 www.facebook.com/marketingtwentyone
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